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As a communication tool, language has a function. Related to Halliday’s theory about language 
function, the researcher inspires to analyze the language function in an advertisement.  The language 
function, based on the theory, is personal, representational, instrumental, imaginative, interactional, 
heuristic, and regulatory function. 
The function of language helps the researcher analyze the language function of selected cosmetics 
advertisements in Online Media based on Halliday’s theory. This research aimed to find out the types of 
language function used in advertising cosmetics and describe how to use the language function of cosmetics 
advertisement in Online Media.  
The research is a descriptive qualitative approach to describe the types of language function and how 
to use it. The researcher produces descriptive data in the form of complex descriptions in this approach, 
examines words by words, and conducted that natural situation study, then drawing the conclusion is the 
last step required. The research data are from twelve advertisements, which has a relation with the function 
of the language. The findings showed that there were five types of language function. The most dominant 
language function used by the cosmetics brands advertisement is personal function. The second-place used 
by the advertisement is representational function. The third most are instrumental function. The fourth is the 
imaginative function. The last is the interactional function. Meanwhile, heuristic and regulatory functions 
are not found in cosmetic advertisements in Online Media. 
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In this chapter consist of background, problem statement, objectives of the 
research, research significance and scope of the research. 
A. Background 
The language has an important role function for humans, especially 
communicative functions. The fact, people used language as a vital means of 
communication in life. Chaer (2004: 11) states that language's primary function is 
a communication tool or interaction tool owned only by humans. Communication 
interacts with each other as like media for human beings. Communication derives 
from the Latin "communicare," which means having people popular or sharing 
(2003: 10). It is used to send and receive information, idea, opinion, signals, or 
messages by conversing, gesturing, or writing. 
Communication is also known in the marketing world, which is called 
advertising. Advertising is a persuasive sales message directed to prospective 
buyers of products of certain goods or services at the lowest possible cost 
(Jefkins, 1997: 5). 
Persuasive, which means persuade or suggestive. The form of persuasion 
is the continuation or evolution of the argument or statements. Persuasion is one 
of the most powerful strategies to convince readers of an idea on grounds, 
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evidence, or testimonies. Then, followed by an invitation, encouragement, 
seduction, exhortation, or suggestion to the reader. With this persuasive strategy 
in advertising marketing, of course, other strategies support it, such as using 
persuasive diction in the text or the advertisement's utterances. 
Advertising language as a variety of businesses is one of the languages 
used in communication. Through this communication, language plays an 
important role in the choice of words or can be called diction. Choosing words is 
referred to as a language function as a diction. The language function of diction in 
a text is influenced by the speaker's ability to understand, master, use words, or a 
language that is active and effective for the reader or listener. With good language 
skills and the use of words, they have to say correctly based on the facts that are 
appropriate to the advertisement. As in the Holy Qur’an in the surah At-Taubah 
verse: 119.  
ِدقِيَن  َ َوُكونُو۟ا َمَع ٱلصََّّٰ َٰٓأَيَُّها ٱلَِّذيَن َءاَمنُو۟ا ٱتَّقُو۟ا ٱَّللَّ  يََّٰ
Yā ayyuhallażīna āmanuttaqullāha wa kụnụ ma'aṣ-ṣādiqīn 
Translation:  
“O you who believe! Fear of Allah and let you be with the righteous” 
It shows from the sentence above that "fear of Allah will lead us in the 
right way such as a honestly in speaking" and such as speaking the right word, 
that the people will not be confused with our words. Likewise, advertisement 
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marketing needs a language that is clear, easy to understand, and easy to 
remember where language functions are needed. Then, also a significant element 
in advertising is a type of communication media between speaker and listener. 
According to Suwandi (2008: 145), it is essentially studying the language 
function of language as a communication tool. 
Communication becomes the most important part of the language; for 
example, online media can only be accessed through the internet. Online media 
has become popular as an effective way to get in touch with the public, using all 
forms of media channels that can be used to communicate information and 
messages.  
Communication played a significant part in disseminating information, 
and the advertising where information was loaded was one of the means of 
communication. Advertising conveys product or service information and has an 
encouraging and persuasive nature that listeners or readers will like, select, and 
purchase by (product or services) already offered. Then, advertisement is one of 
the communication methods intended to inform consumers that viewers, readers, 
and listeners will buy goods or services, and how products or services are giving 
the customer benefit. 
Advertising is one of the news for the general public on media channels. 
Everything can be found on TV, magazine, a newspaper, on the road, attached to 
the wall or trees, in the supermarket, and elsewhere in this modern era. 
Nowadays, advertising such as online media advertising in various applications 
4 
 
on mobile phones and other electronic media. Advertising language functions are 
important because communication is used to convey the meaning of one language 
to another. 
In the advertisement, the language has an important role that used to 
persuade audiences by its own simplicity and interest. They usually used 
persuasive language to sell the product or services. They can persuade customers 
to buy because the purpose is to influence other minds so as to be open to 
negotiate with what he has been hearing.  
Therefore, that important language function of advertising marketing and 
this study will focus on the use of language functions in cosmetics advertising in 
online media. Then, analyze it by using M. A. K. Halliday (1973) theory there are 
seven kinds function of language. 
Furthermore, some studies related to language function, such as Suwito 
(2013), discovered language function and language style in German language 
cosmetic advertising magazine, where she found there were four language 
functions used Ingerman. In the term of cosmetics advertisement and also 12 
language style categories. It is similar to Annesia (2018). She discovered the 
language style and language function of the caption in gossip account on 
Instagram social media. She found there are five language styles and seven kinds 
of the language of function categories. 
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The current research focuses on selected cosmetic advertising by online 
media because cosmetics become a very important and famous issue for women 
today. Cosmetics, also known as make-up, is a product used to improve or alter 
the body's appearance or scent. Beauty cosmetics are put on the face, body, and 
hair. By using modern technology, people can easily access online media on the 
internet. Through online marketing, it is an opportunity for entrepreneurs to 
market their products through online media/internet. It is also more effective to be 
directly identified so many people can watch it. Therefore, the researcher is 
interested in studying language function used in cosmetic advertising in online 
media. 
 
B. Problem Statement  
Related to the background above the researcher formulated the 
research and attempt to conduct the observation to be analyze : 
1. What are types of language function online media use in advertising 
cosmetics? 







C. Objective of The Research 
Based on the research question mentioned above, the researcher will 
formulate the objective of the research as follows : 
1. To find out about the types of language functions in advertising 
cosmetics in online media 
2. To know the use of language function used in advertising 
cosmetics in online media. 
 
D. Research Significance  
The researcher expects that this study can contribute, advantageous, 
and beneficial to the student, readers, and departments. 
1. Theoretically, the researcher hopes would offer information and 
knowledge about language function, especially in the language of 
advertising, where its use of language is persuasive.  
2. The researcher hopes that through this research, the readers 
understood more about language function in advertisement and to 
provide beneficial information for anyone who wanted to conduct the 
next research related to the topic. 
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3. For the department, the researcher hopes that this study's result could 
be useful for the student, especially English Literature Department 
students who wanted to analyze the language function.  
 
E.  Scope of the Research  
Based on the explanation above, this research is limited to analyzing 
the advertisement in online media. The researcher selected the top three brand 
cosmetics advertisements in Indonesia. There are Maybelline New York, Make 
Over, NyxCosmetics. The researcher analyzed the language function and how 
they will be used to persuade language function advertisement from these 
brands. Then, the researched used Halliday's theory (1973), which classified 
seven types of language function to analyzed get a comprehensive 











This chapter consist of previous studies, discourse, language function, type of 
language function, advertisement, type of advertisement, and advertising objectives 
A. Previous Studies 
The issue about language function had been discussed by several reseachers. 
Research needs a previous study to indicate the research that it is worthy to be 
analysis, the previous research presented about the research and analysis on the 
previously that has done. Here are some studies related to the function of language as 
follows: 
Nurul Suwito (yogyakarya 2013) entitled "Fungsi dan Gaya Bahasa Iklan 
Kosmetik Berbahasa Jerman". In his study, the object the research is a German 
language cosmetics advertisement in Cosmopolitan magazine 7th edition published in 
2010. The research used descriptive qualitative method. The researcher is as key 
instrument and as passive observer to collect the data. The focus in this research to 
indicate there are (1) four language function which is used in the language of 
cosmetics advertisement in magazine, (2) to determine and know the language style 
category in cosmopolitan magazine. 
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Halimatus Zahro Yananingtyas (2018) entitled "Functional Semantics 
Analysis on Nivea's Printed Advertisement". This study to intend explored the 
meaning on Nivea's printed advertisements in order to discover the relational aspect 
and ideological of Nivea's product that constructed by Nivea’s company in printed 
advertisements. The objectives of the study to find are meaning and describe types of 
associative meaning that appears on Nivea’s printed advertisements. Then, the 
reseacrh focus on Associative types of meaning that are 5 categorized : Connotative, 
collocative, affective, stylistic, reflected meaning to get comprenhensive analyzed. 
This study used qualitative method by the data sources to identifying meaning use 
and categorized into associative types of meaning. The research also applied Leech's 
theory and his found three categorize meaning of every advertisement that are (1) 
connotative meaning 44%, affective meaning 29%, reflected meaning 3%, collocative 
meaning 18%, and stylistic meaning 3% that shows up on the nivea printed 
advertisement.  
Dwi puji rahayu (2014) entitled "Topik Pembicaraan dan Fungsi Bahasa 
Dalam Akun Twitter @INIPURWOKERTO". The objectives in this study that are 
(1)To describe the topic of discussion in Twitter account status updates 
@inipurwokerto (2)To describe the language function in the @inipurwokerto Twitter 
account status updates. The researcher's as a key instruments and passive observers to 
collect data. The data sources of this study was the status that was updated by the 
admin in a Twitter account @iniPurwokerto since the beginning of August 2014 to 
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the beginning of September 2014 which totaling there are 139 status updates. The 
researcher as a key instrument with the qualitative method to describe the object in 
this research. The research applied (Nababan, 1984: 38) theory which about the 
language function as a communication in relation to the society. There are four kinds 
of language function according to Nababan's that are (1)Social function (2)Cultural 
function (3) Individual function (4) Education function. The results of this study that 
are (1) the researcher found thirteen topics from twenty nine subtopics that were 
updated in this accountpurwokerto.  (2) the researcher found the language functions 
in the status update of the @inipurwokerto twitter account and the researchers found 
two kinds categorized in language functions, there are personal based on 
represantation by admin account twitter @inipurwokerto and interpersonal based on 
about cultural in purwokerto city.  
Yunita Nanda (2013) entitled "An Analysis on Language Function in 
Utterances Produced by Carl to Russell in Movie up". In his study, the research found 
there are two problem, which are (1) What kinds of language function used by Carl 
Fredricksen in the dialogues of the movie Up (2) How the language function help the 
researchers in constructing the message in the movie. The research applied qualitative 
approach to analysis the content of data sources which from of movie script to find 
the language function. This study also applied Halliday's theory. The result of her 
study, she found there are seven language function according to Halliday (1992) in 
the Utterances produced by carl to Russell in movie up. That are regulatory function, 
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interactional function, hereuistic function, personal function, representational 
function, instrumental function, and imaginative function.   
 Futhermore, Nur (2005) entitled "The study of language function in 
community services advertisement". She found that kinds of sentence which are used 
in the community service advertisement and presented that sentences both direct and 
indirect illocution act. She used note taking technique to receive her the data and 
analysis the data by using descriptive method. The result of this study, the community 
of service advertisement was used declarative sentence. 
The similarities between this thesis and the previous finding above is about 
the terms of language function that used and some of previous studies with the similar 
object namely advertisement. However, the researcher focused on the online 
advertisement based, she not only determine the kinds of language function but also 
the use of language function that mostly used in advertisement media. Then she also 
explained the use of language function in online media advertisement and how the 
company marketing use them in order to increase its sales and compete with other 
brands. 
B. Theoretical Background 
A. Discourse  
Discourse appeared in 1960s and early 1970s. Discourse is a whole unity of 
language over a clause and a sentence. Discourse which has cohesion and coherence, 
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has a clear beginning and end, and is continuous as well as can be conveyed orally 
and in writing. Cohesion which mean the links that connect to the elements text, 
while a coherence which is the term for those links that exist between the text and 
text's receivers ability to make sense of the words. 
Stubbs in Discourse study: The Sociolinguistic study of Natural Language 
(1984: 1) presents its opinion on discourse analysis, which refers to attempts to 
analyze language structures between clauses and sentences, and thus to investigate 
wider linguistic units as well. Such as exchanging conversation or written language. 
Consequently, discourse analysis also pays attention to language when it is used in 
social contexts, especially interactions between speakers.  
Discourse analysis is not only talk about methods, but also about perspectives 
about language and to do with social issues. Such as according to Sarwiji Suwandi 
(2008:145) suggests that it is essentially a study of language function or the use of 
language as a means of communication. 
Discourse analysis is one of the most important theories used to help one 
think more about the meaning of a series of sentences or texts to make the text more 
meaningful. As in the theory used in the book entitled perspective on discourse 
analysis Alba-Jeuz (2009: 20) his stated that to identify and describe the scope of 
linguistic texts and discourse analysis.  Need to know based on that are:  
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1. Cohesion, which is related in the context or based on situation and surface 
structure. 
2. Coherence, has interrelated text meanings and deep structure. 
3. Interpersonality, has a focus on the user or manufacturer. 
4.  Acceptability, has a meaning that can be accepted in general.  
5. Informativity, can provide information valid and intacted. 
6. Situationality, has a relationship with its surroundings.  
7. Intertextuality, has a relationship between one text with another text. 
The opinion above is also justified by, Sudaryat (2009: 112) stated that the 
characteristics of discourse that are (1) grammatical units, (2) the largest, highest, or 
most complete, (3) string of sentences, (4) has a proposition relationship, (5) have a 
continuity, continuous relationship, (6) have a relationship coherence, (7) has a 
cohesion relationship, (8) a record of the full language of communication events, (9) 
can be transactional as well as interactional, (10) the medium can be oral or written, 
and (11) based on the context or contextual. 
Based on some expert opinion, the researcher concludes that discourse 
analysis is a theoretical study that explores or analyzes the language used to 
communicate and interpret various (pragmatic) functions of the language and 
attempts to attain meaning that is very similar to the meaning intended by the speaker 
in the spoken discourse or the writer in the written narrative. 
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B. Language function 
 One aspect of language is the language function form which is a tool of 
media communication as a social system in society. Language is the most important 
means of communication for conveying a message or the intent of one person to 
another. Chaer (2004: 11) declared the main feature of that language which means 
contact or interaction which is unique to humans. Soeparno (1993:5) also stated that 
the general function of language as a social communication tools. Sociolinguistics 
found language to be a learned trait used in social communication. 
Basically, the used of the language is not only about a medium of 
communication to expression of thought, ideas or feeling and the other side to 
conveying or deliver the information but actually the language has many function 
which that wider. For knowing the function of language such as its intent, its use, for 
what it has the function. 
According to some linguistics that separate the language function, we can see 
that there are seven forms of language function, namely Halliday 's theory in  his 
book Exploration of the Language Function 1973. 
1. Instrumental function, which means that the language is the cause of events. 
Which usually instructions form like this function can be seen when some 
rules for doing something or to get someone for doing something. For 
example: Look at this! Or jannie! Come inside and eat!  
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2.  Personal function, which used a language to signify convey thoughts, 
personal emotions and intensity of reactions to the speaker. In this case the 
language that is used to interact reveals the personality of someone. The 
nature of this language's personal purpose is clear that consciousness and 
feeling contribute in various ways to each other's interaction. 
3. Heruistic function, it is the function of the heruistic method of obtaining 
representation from the speaker or of acquiring knowledge and this heuristic 
function, which has often been performed in the form of questions requiring 
answers. 
4.  Imaginative function is the function of the creator of imaginative systems, 
thoughts or ideas. Examples of this function such as fiction in the novels, 
short stories and so on. 
5. Regulatory function is the function of the language of communication as a 
supervisor, controller or organizer of events, or as a function of controlling 
and regulating others. Therefore, these regulatory communication functions 
are usually either orders or critical reports.  
6. Interactional function, interactive means that language is useful for 
maintaining communication between people. Knowledge of language, jargon, 
jokes, behaviors, customs and so forth is required for communication to 
continue smoothly.  
7. Representational function, that its helps to communicate, describe, or record 
facts and information as people see or experience it. 
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In addition to Jacobson, there are also linguists who argue about language 
functions, namely Roman Jakobson (1896–1982) a linguist who expanded the 
concept of Karl Buehler's language function, and distinguished into six of the 
language functions that are: emotive function, referential function, phatic function, 
poetic function, connotative function, metalingual function.  
1. Emotive/expressive function  
Expressive / emotive function is concerned primarily by the personal attitude, 
status and emotional state of the speaker (Holenstein, 1974). Emotional function, 
which is the individual expressive language of the speakers. This means that the 
individual expresses his or her feelings , thoughts, ideas, and also the opinion of the 
language. This role is clearly expressed in the ability of the speaker to articulate 
words or phrases which have an interjection point and communicate emotionally 
based on the mood of the speaker.  Example: If someone said "Oh, no!" the basic 
expression of unhappiness or speech when something feels wrong, or dissatisfied 
with something. 
2.   Referential function  
The speaker bases referential functions on particular contexts. We need to 
know what the speaker's subject is as this feature talks about things or items that 
happen around the speakers.   For example: the language a group or some people use 
to discuss a particular subject. A person can know or learn everything in the world 
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through language, such as traditions, beliefs , values, history, and other sciences, and 
this as a communication tool to keep communicating with one another. 
3.  Phatic/social function 
The function of this phatic communicative aims to maintain contact 
communication relationships between speakers and listeners. Phatic function meaning 
language functions to create relationships or to sustain relationships with a social 
connection. Usually, language is used to talk about things like personal issues or 
other knowledge based on the experience they have learned from these experiences. 
Examples of this phatic function are typically specific to the person they are talking 
to, such as smiling, touch with the eye, giving voice, etc. 
The concept of phatic communicative was introduced at the beginning of the 
20th century by Bronislaw Malinowski, one of the most important Polish 
anthropologists of the 20th century. 
4. Poetic function 
 Poetic function is an esthetic function of the language, and the language used 
is a form of transmission of the message. A poetic function that is a medium to 
express a thought, a feeling or an idea that the speaker feels. According to Holmes 
(1992:258), one aspect of the poetic function was alliteration, metonymy, rhyme, 
ambiguity, repetition, similarity, metaphor, and antithesis. So based on the 
characteristics mentioned that the puitic function is often found in a poetry works. 
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5. Connotative function 
 Connotative function, which is a function of language, is intended to cause 
the listener to react (e.g., invite, order, forbid, etc.).  And this function is also called 
an instrumental function, an operational function, and a constructive function that 
receives an immediate response from the listener. 
 Examples such as the latest updates of information, notices, instructions, 
publications and others. The writings that have persuasive elements in it are referred 
to as connotative functions. 
6. Metalinguistic function,  
Language metalinguistic functions are used to talk about language problems 
in a particular language that is only understood by the speaker and listener. Usually 
this function that used the language to explain things related to an explanation by 
language or a meaning associated with language use itself. The functions of 
metallinguistics are used to describe language sections such as grammar or terms that 
characterize the language itself (I am a personal pronoun). 
 In addition, chaer (2010:33) argues about language function, including five 
basic functions of expression, information function, exploration function, persuasion 
function, and entertainment function.  
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a. Expression function, based on the speakers' emotions Such as an expresses to 
the listeners their feelings , thoughts, opinions and other. 
b. Exploration function, that use of language to describe a material, a situation or 
an case. 
c. The persuasive function is to use a language that functions to influence or 
invite the listener to do something or not to do it. 
d. Information function: a function that transmits messages to listeners or a 
trusteeship. 
e. Entertainment function, the role of entertainment means the language intended 
to entertain listeners. 
 
C. Advertisement 
Advertising is one component of the marketing mix generally conducted by 
the company. The advertising included a notice, information, service marketed to 
readers / listeners or (the public) to interest readers and listeners in what was being 
offered. Advertising is also a non-personal form of communication through a variety 
of media that is expected to inform or persuade those who read those messages by 
sponsoring non-profit companies, organizations, groups or individuals using the 
advertisement messaging services. Advertising is moreover, a type of communication 
media that contains persuasive elements that prepared so well for generating a reader 
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or listener response and helping to achieve the marketing objective or intent 
(Gilson&Berkman: 1980) 
According to Liliweri (1992: 20) advertising is a means of communication 
which has the power to assist in the marketing of goods or products and to provide 
services, ideas or opinions to listeners and readers in the form of persuasive sources 
of information. 
There are two kinds of advertisement (1)Advertising as a communication 
tools between speakers and listeners (2) Advertising as persuasive communication 
processes. But the two have the same purpose of providing the public with goods / 
item, services , and ideas. Advertising is a persuasive sales message addressed to 
potential purchasers of certain low cost products or goods or services (Jefkins, 1997: 
5). 
Based on some opinion according to experts, the researcher concludes that the 
term communication has an significant role in marketing advertisement. 
Communication is also an effective marketing facility between the listener's speaker 
and the reader. Advertising is a persuasive communication that can change the 
behavior patterns of the audience seeing it, and affect them. An advertisement which 
means that it is persuasive to use the language (persuading or directing) to advertise 
in the public through a variety of communication media, such as online media 
intended to receive a response from the reader or listener. The aim of the persuasion 
21 
 
technique, therefore, is to effect and change one's mind in order to accept and do 
something that the speaker or the writer wants because of the clarity and the fact that 
the reader has no doubts. 
a. Type of advertisement  
According to Liliweri, advertisement based on the media used is divided into 
different categories, namely: 
1) Media above the line, which is a types of advertisement with distinctive 
features, such as the spreading of information that is simultaneously marketed, 
is anonymous and for example, it reaches a wide audience: newspapers, 
magazines, television, radio, etc. 
2) Media below the line, forms of advertising use special media such as leaflets, 
posters, banners, billboard stickers and so on.  
 
b. Advertising objectives 
The target of advertisement in Mahanani (2003: 357) according to Terence A. 
Shimp is as follows: 
1) Provide information (informing) 
Advertising functions inform about the characteristics and uses of the 




Advertising must always be up to date, so that the brand / product image 
stays identifiable in the minds of customers. 
3) Persuading 
Persuasion and influence to encourage readers to try, choose and divert 
from the goods already on offer. 
4) Adding Value 
Influencing customer understanding, advertisement added value to the 
brand. Efficient advertisement makes marks more elegant, trendy, respectable and 
superior. 
5) Assisting other Company Effort 
Advertising is only one of the media tools of the Marketing 
Communications Team. The most important thing, however, is advertising as a 








RESEARCH METHODOLOGY  
This chapter consist of research methodology with a method and the 
procedures designed to answer the research question. To achieve the objectives of 
these various methods in the discussion: method of the reserch, data sources, research 
instruments, data collection procedures and data analysis techniques. 
A. Method of The Research 
In this research used descriptive qualitative method. This method 
intends to describe the types of the language function and how to use the 
language function. The researcher produces descriptive data in the form of 
complex descriptions in this approach, examines words by words, and 
conducted that natural situation study (Creswell, 1998:15). 
 
B. Source of data  
The source data in this study were taken from selected these kinds of 
the cosmetics brand in Indonesia that are Maybelline, Make Over, Nyx 
Professional Make up. To collect the data, the  researchers consist of two 
stages: first, the choice of cosmetics advertising that includes Instagram, 
Facebook, and Youtobe from online media, such as social media applications. 
Second, it comes from the internet, such as advertisements on the official 
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website of the cosmetics brand, and includes advertising in the form of 
slogans and articles. According to Meleong (2004: 157), the source of 
qualitative data for research is word analyzed, while additional data, such as 
documentation and others, are supporting data. 
 
C. Instrument of the research 
In this research, the researcher used the recording application to record 
advertising in online media, and the researcher also used note-taking 
techniques to wrote down some of the key points of the advertisement. 
 
D. Procedure of collecting data 
In collecting data, the researcher followed the steps below: 
1. First, the researchers search the selected cosmetics advertisements in 
Instagram, Facebook, Youtobe and such as in internet. 
2. Second, the researchers read all the data. 
3. Third, the researchers selected the video or screenshoot cosmetics 
advertisement. 
4. Fourth, the rsearchers wrote down the statements of the advertisement.  
5. Fifth, the researchers classified the statements of advertisement into each type 




E. Data analysis technique  
After collecting the data, the researcher analyzed by using Halliday’s 
theory and use analytical descriptive method is a way for the researchers to 
conduct their research by describing and analyzing the data all at once (Ratna, 
2010:336). There are several steps which are conducted by the researcher: 
1. Selected the cosmetics advertisement in online media include instagram, 
facebook, youtobe and in the internet. 
2. Taken the data in each online media. 
3. Finding the language function cases appear in the cosmetics advertisement. 
4. Analyzed and  described the situation when the language function in the 
cosmetics advertisement accour.  
5. Classified the types of language function in the cosmetics advertisement.  












FINDING AND DISCUSSION 
 
This chapter consists of findings and discuccion, and in the case of this research, 
the researcher would like to present a further explaination and also identity the types 
of language function that involved in selected cosmetics advertisement.  
 
A. Findings 
In this research, the researcher provides the data analysis on the language 
function of selected cosmetics advertisement used in online media. The 
researcher has two points to be disscussed. The first is to determine the used of 
the types of language function and the second is how the language function used 
in online media advertising. This study used Halliday’s theory to analyze the data 
and the researcher found 12 advertisement data that were listed from the 
statements and categorized them based on  types of  language function. 
 
1. Types of language function used in online media advertisement  of 
cosmetics.  
In this section, the researcher provides an analyzes of the types 
language function used in selected cosmetic advertisements in online media. 
The researcher found 12 data that has been stated in advertisement. The data 
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were classified into five types of language function based on Halliday’s theory 
(1973). 
  In the table below, it shows that there are 12 types of language 
functions that has taken been taken some from of cosmetic brands 
advertisement. 
 




































powder foundation this bae has powerful 10 hours 
staying power powder foundation with perfect-
































“Cann’t stop won’t stop full coverage foundation. 


























































2. The use language function in selected cosmetics advertisement in online 
media 
1. Imaginative function 
          
Statement from Data 1 “Something gorgeous is coming” is taken 
from Makeover brand cosmetics. In this advertisement, there are six products 
that are advertised such as transferproof matte Lipcream, powerstay eye 
palette Uptown Bae, Hpyperblack matte superstay liner, Multifix matte 
blusher, Intense Matte Lip Cream Long last Lightweight, and powerstay 
Demi-matte cover cushion.  
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According Cambrige dictionary the word of “gorgeous” means 
beautiful and attractive things that used to describe something. It offers that 
several products can make woman look more beautiful and attractive by using 
the products. The advertiser gives simple vocabulary to attract the customers 
in ordering because it is easy to remember the product, they try to convince 
and persuade the customers to buy the product. 
2. Representational function 
       
First, the statement of Data 1 “Eyevolution, new normal, new eye 
game” is taken from eyelook in Makeover brand. In this advertisement, there 
are eight products that are introduced. There are Powerstay eye palette 
Uptown Bae and Royal Rose, Brow styler eye definer, Hyperblack superstay 
liner, Eye brow pencil Makeover Black Lines and Brown to Earth, Eye brow 
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kit Dark Brown and Grey Brown, Powerstay brow definer Mascara, 
Makeover Intense Matte Lip cream. 
This advertisement has representational function with the word 
“eyevolution”  in this brand  means to release two things that divided into two 
words “eye” and “evolution”. The first word is  “eye” as a eyeliner product 
that release to publish the newest color from this brand. The second word is 
“evolution” that related with fashion that becomes evolution in Indonesia for 
young designers whose designs increasingly followed and trended.  
 
         
Second, from statement above in Data 2 “Today’s gorgeous 
graduate: powerstay matte powder foundation this bae has powerful 10 
hours-staying power powder foundation with perfect soft-matte finish” is 
taken from MakeOver brand cosmetics. The advertiser informs the excellence 
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of the product that is the powerstay matte powder foundation and has 
powerful 10 hours staying with perfect soft-matte finish to give more 
convincing to the consumers. It also indicates that the powder foundation is 
needed if people want to keep their face are flawless matte apperance in daily 
activity. 
  
       
Moreover, this statement in Data 3 “Modern dreamer, swear by it”  is 
taken from modern dreamer shadow palette and swear by it is also shadow 
palette by Nyx Prefessional Make up brand advertisement. There are two item 
product in this advertisement such as Modern dreamer and swear by it are the 
shadow palette made up by Nyx Prefessional Make up that displayed a 
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package with a beautiful spectrum of 40 rich shades in matte color shadow 
and satin foiled. This shadow palette is smooth powdery which easly to blend 
especially in beautiful color that make it delivers intense finish and easy to 
create look that you can imagine.   
 
3. Personal function 
             
The statement of Data 1 “Perfection? It’s what I dream about” is 
taken from Dream velvet and Dream blender advertisement. In this 
advertisement, there are two products to advertise. Firts,  Dream velvet is a 
foundation make up that offers matte finish make up and also hydrate skin and 
second is make up blender sponge as a foundation blending that can be used 
to make smooth skin. The statements above has a personal function because 




This statement from Data 2 “Crisper color. Cremier feel. Nude lust 
turns to love” this advertisement only shows one product from Maybelline 
brand cosmetic, namely Matte lipstick that is light on the lips with a 
sensational color formula. Maybelline claims that this product is an ultra-
lightweight powder pigments lipstick. It is twice as intence and easy to apply, 




    
 
Futhermore, the statement from Data 2 is “Cann’t stop won’t stop full 
coverage foundation Get it Love it Slay it” from Nyx Professional Make up 
brand advertisement. Can’t stop Won’t Stop is a make up base foundation full 
coverage quality and has a matte finish, and can make the customer brighter. 
The product also waterproof  and the final look is pigmented for normaly, 
oily, combination and sensitive it is safety for each types of the skin. This 
foundation also presents the colors from different skintone shades, from 
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darktone to light beige skin with a creamy and smooth texture provide matte 
skin coverage all day long.   
 
 
Next, the statement in Data 4  “Express your crazy love for Soft 
Matte Lip Cream”  that explain about the  individual reactions after using a 
product in from Nyx Professional Make up brand . Soft Matte Lip Cream is 
one of the most phenomenal products from Nyx’s which has a soft texture and 
a creamy consistency, and also it does not make lips dry, and it is easy to 
remove.  The advertiser will make the “Crazy Love” for make up as what they 
desire that aim to emphasize the meaning of the statement which can affect to 
the customer to believe the products.  
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 Thus, from the above the advertiser wants to give an example on how 
the product effect after it used and also to show the result of the product when 
it is puts on lips. 
 
4. Instrumental function 
 
The statement in Data 1 “Superstay matte INK” is taken from new 
super state matte and lip color from Maybelline brand cosmetics. The 
advertiser shows an intense liquid ink formula when the model in advertising 
has been applied to her lips. Superstay matte ink is a liquid lipstick that gives 
a customer impeccable matte finish in a range of super stainless shades or 
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colors. The statement has an instrumental function that explains the benefit of 
the product brand. It intends to attract the audience interest  to purchase the  
product. 
          
Futhermore, the statement in Data 2 “I say if your’ve got it. Flaunt 
it” is taken from the Falsies Push Up Angel advertisement. The advertiser 
shows that the product has a wing brushed applicator. The Falsies Push Up 
Angel is a mascara that has a waterproof and smudgeproof push up wing 
brush, and also it has a styling formulation for a long lasting effect.  
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Next, statement in Data 3 “Don’t just apply. Style your Lashes” is 
taken from the new lash stylist mascara Maybelline. It shows that the 
applicators and the benefits of the same product in Data 2 but both of them 
have different packaging and colors of products. The statement of “Don’t just 
apply, Style Your Lashes” undirectly give instructions to the customers that 
Dont Just Apply the make up but make it as a part of your style. 
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5. Interactional function 
 
           
From the statement above Data 1 “Gorgeous Deal Alert” is taken 
from Makeover that has interactional function. This sentence means there will 
be a Big Sale because  this words “Deal Alert” give a good news or big 
information about Discount. The aims of the word is to full up anthusiasm of 





1. Type of language function used in online media advertisement of 
selected cosmetics.  
Language functions are important to make the reader or listener to 
understand what the writer or speaker is trying to say. In advertising, there is a 
specific strategy for selling the products that aim to convince the listener or 
the reader of the advertisement interested in advertising.  
Based on data analysis and the types of language function, this part 
uses selected cosmetics advertisements in online media. There are 12 data 
after analysis, and the researchers classify the data into five categories based 
on the language function used in the statements. They are imaginative, 
representational, personal, instrumental, and interactional functions. The types 
of language functions that are mostly used are personal functions. This 
function refers to the speaker’s or writer’s ability to clarify their thought or 
arrange in one idea or classify material in their mind to express their 
innermost thoughts and emotions or feelings that everyone has been felt it 
experiences.  
This is appropriate from Halliday’s theory (1972) that explains the 
types of language function which used a language to convey significant 
thoughts, personal emotions, and intensity of reactions to the speakers. The 
advertisers give direct description results of using the advertised products that 
desirable for consumers by expressing their personality and what they feel 
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after using the product they offer. Thus, the consumers trusted the products as 
an effective way to give solutions to their problems.  
 
2. The use language function of selected cosmetics advertisement in online  
media.  
1. Imaginative function  
Data 1 “ Something Gorgeous is Coming”   
The advertisement describes the new items that show new features and 
promise the viewers or customers about the high quality of the product in the 
imaginative function. The phrase “something gorgeous” expresses an 
Aesthetic function that invites the viewers to imagine and involve the phrase 
using an aesthetic value for imagination appearance for makeup. The 
advertiser tries to make the audience easily to remember and make a new 
value of the product. Based on Halliday’s theory (1973), the language's 
function is to explore the imagination and create a look based on their 
thoughts or ideas. The imaginative function is typically works of art such as 
poetry, legend stories, or jokes used for public speaking or pleasure the 
audience (Chaer and Agustins, 2010: 17). 
3. Representation function 
This function conveys messages that tell a fact based on existing 
knowledge and information. Internally, this function aims to describe a 
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person or something based on the speaker's experience or knowledge. 
According to (Goldin 2002), representation is a form or configuration that 
can show, described, or symbolizing an object and a process. The case in this 
function was shown in  
 
Data 1 “Eyevolution, new normal, new eye game” 
The statement above refers to a representational function because of 
the Makeover brand's statement “Eyevolution.” It can be divided into two 
words “Eye” and “Evolution.” The meaning of the word “Eye” refers to 
show a new eyeliner product that would release the newest colour in public. 
The word “Evolution” is related to fashion that collaborates between the 
MakeOver brand with young Designers in Indonesia that work in the fashion 
industry. Both words can be identified as representations because the 
advertiser tried to say the meaning of “Eyevolution.” Therefore it is 
supported by Halliday’s theory (1973) that explains the purpose of conveying 
a message tells a reality based on current knowledge or information. Then, the 
advertiser tries to persuade the customers to buy the newest colors eyeliner 
product. It will make woman’s appearances perfect. The advertiser uses a 




Data 2 “Today’s gorgeous graduate. Powerstay matte powder 
foundation this bae has powerful 10 hours staying power powder 
foundation with perfect soft matte finish”  
The statement from MakeOver cosmetics is identified as a 
representational function because it explains the main point of benefit 
products. According to Halliday's theory (1973), the function helps 
communicate, describe, or record facts and information that people see and 
through. The product Makeover Powerstay Matte Powder Foundation is a 
compact powder foundation liquid that lasts up to 10 hours with a flawless 
matte finish, equipped with Microfine Color Rich Pigmented technology and 
Fade Resistant Formula. So it is a matte and even colors blended with facial 
skin, perfectly closing facial defects while still feeling bright. 
 
 
Data 3 “Modern dreamer, Swear by it”.  
The statement is categorized into a representational function because 
the phrase “Modern Dreamer” showed the most attractive product dream is 
as a matte shadow palette. These products provide the final touch for a matte 
look when this shadow is added to the eyes and create a creative look using 
this shadow with many color variations, which one is offered in advertising. 
This function focuses on informing something such as a report, describing, 
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confirming, and explaining something (Halliday’s 1973). Therefore, it is 
similar to that statement where it intends to inform its function that conveys 
its opinion based on experience, knowledge of the speakers. The advertiser 
tries to express appearance by using this product as a shadow palette of colors. 
It also tells the Nyx Professional Makeup brand that the statements showed the 
most attractive dream as a matte shadow palette. Besides, the word “Modern 
dreamer, swear by it” can be categorized as glamour and increase its product 
sale.  
 
3. Personal function  
The personal function is connected to a person's ability that language 
function is used to express individual reactions based on the speaker's idea, 
feeling, or emotions. Language aimed to express their feeling as a part of the 
personal function of the language. People's personalities can be divided by 
using the language that they choose to communicate with others. 
 
Data 1 “Perfection? It’s what Idream about”  
The statement is taken from the Maybelline advertisement. The 
statement “it’s what I dream about” explains that the advertiser has a makeup 
foundation as what they dream. It refers to the personal function because it 
shows the personal expression of the advertisers. This function allows a 
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speaker to share their deep thoughts, emotions, personal feelings, and 
reactions. Personality is generally defined by using their language's personal 
function to interact with others (Halliday, 1973). According to the Cambridge 
dictionary, the word “Dream” refers to “something that you want to do a lot 
but that is not very likely to happen.” Therefore, based on the explanation, it 
can be categorized as a personal response. Put on the foundation is her dream. 
It makes the product more unique and different from other products, and this 
is how the advertiser persuades the audiences to pay more attention to the 
product so they will use it. Then, they hope the velvet foundation is also the 




 Data 2 “Crisper color. Cremier feel. Nude lust turns to love”,  
The advertisement has a personal function. The word “Turns to 
love” expresses the meaning of bringing the color from “Nude” to give a 
sensational value of the color lipstick that feels light on the lips without 
feeling dry. The word “Love” means something very much, such as in this 
statement that explores the value of immediacy. The advertisers show the 
prominence of using the product desirable by the customers. Personal 
functions, in the expression of a person's personality, can be seen from the use 
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of the personal functions of a language that they use to communicate with 
others (Halliday; 1973). Therefore, the meaning of the statement is to pay 
attention to the customer and make people curious about this product's 
quality.  
 
Data 3 “Cann’t stop won’t stop full coverage foundation. Get it 
Love it Slay it” 
The statement “Cann’t stop won’t stop” has a personal function in the 
advertisement. That tells about their feeling to have a foundation as makeup. 
According to Halliday (Sumarlam, 2009: 1-3), the language function helps the 
speaker express something based on feelings or individual reactions. His 
convey reveals not only the language but also observes emotions of what 
speakers saying. Therefore, it aims to make people interested and persuade 
customers to buy this product as the best foundation.  
 
Data 4 “Express your crazy love for Soft Matte”  
Besides, the statement is taken from the Nyx Professional Make-
up brand. This statement explains the advertiser's feeling. In personal 
function, people are possible to deliver concrete and abstract things. The 
phrase “Crazy Love” means a feeling of intense affection to enjoy doing 
various things. The advertiser feels the soft matte lips 
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make Crazy and love make up just her way. The aim is to emphasize the 
meaning of a word that can influence the public to trust the products and make 
people went crazy in love after using the product. She may felt like magic 
with soft matte Lip cream for a makeup appearance. The function of the 
statement connects with the theory from Jacobson’s (1982-1896). The theory 
describes the word as an emotive function in which personal attitude is 
conveyed, including the expression of emotions, thoughts, opinions depending 
on the speaker. Whereas as a personal function in Halliday’s theory (1973). 
 
4. Instrumental function 
According to Halliday's (1973), this function is trying to get someone 
to do something (commanding, inviting, and instructing) seeking the effect on 
the audience behaviour. Halliday state that linguistics function in the language 
is used to satisfy basic material which used to control the environment and to 
achieve things or to perform something based on the speaker's instructions. 
Data 1 “Superstay Matte INK” 
The statement expresses the reactions customers of the product which 
after using it by following the instructions of speakers from the advertisement. 
Based on Halliday theory (1973) it appropriate to this function that usually 
gives instructions for doing something. It can make customers give a true 
review after using the products. This situation will be helpful for the 
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advertiser to promote the product from the Maybelline brand cosmetic. It can 
be seen that creates a situation were the advertisement immediately receives a 
good response from the audience as they comment on the product. Therefore, 
it can be concluded that it is the company strategy to market products and 
persuade the audience to buy it.  
 
Data 2 “I say if your’ve got it. Flaunt it”  
The statement can be said as an instrumental function because the 
meaning of the word "Flaunt it" shows the effect appearance from the Push-
Up Angel Mascara flashes if it is put on mascara in eyes. It is an instruction 
from the speakers because the advertiser would like to give an example 
product on how to apply it as appearance for makeup. According to Halliday 
theory (1973) in this function shows the condition of the speakers who wants 
to follow the rules for doing something.  
 
Data 3 “Don’t just apply. Style your lashes”  
Moreover, the statement above express instrumental function because 
give the customers undirectly instructions that do not just apply for making 
the appearance of makeup but make it as a style for yours. The use of 
language function is appropriate Halliday theory (1973) which explain the use 
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of the function means to inform the customers and follow instructions roles of 
the speakers.  
 
5. Interactional Function 
According to Halliday theory (1973) this language function is 
useful for maintaining communication between people. Such as kowledge 
of language, jargon, jokes, behaviors, customs, and so on.  
 
Data 1 “Gorgeous Deals Alert” 
The statement has interactional function showed in Makeover 
brand. It implies that a big deal will be made because the phrase offers 
good news about big discount information. The aim is completing 
consumer excitement for the purchase of the product Makeover brand 
cosmetic. Therefore, in this case, there is an interaction between seller and 
buyer who want to buy the products.  
According to Halliday's theory (1973), there are types of language 
function refers to seven types: Imaginative, personal, representational, 
instrumental, heuristics, regulatory and interactional functions. Based on the 
discussion, the researcher concludes that the dominant language function used 
is the personal function. This matter was caused by the use in selected 
cosmetics advertisement in online media and express the individual response 
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toward the products, to inform and describe. It explained the benefits of each 
brand cosmetics. 
The findings were in line with Ananda (2013), where she found 
regulatory function the most dominant use in the script of the dialogue of the 
movie. She also explains that function which intended to manage the 
behaviour of others, to manipulate the person in the environment. The 
statement was similar to Halliday's (1973). He states that the function of 
language is as supervisor, events controller or organizer, or as a function of 
controlling and regulating others.  
Finally, each language function found in selected cosmetics 
advertisement is used to communicate, obtain information and understand 












CONCLUSIONS AND SUGGESTIONS 
  
In this chapter, the researcher presents conclusions  and suggestions after 
analyzing and interpreting the data. The researcher provides the answer to these 
research statements. The researcher also gives this research issue to the next 
researchers who are interested in this topic.  
 
A. Conclusions  
1). Based on the findings, there are five language functions in selected 
cosmetic advertisements. Such as an imaginative function, representational 
function, personal function, instrumental function and interactional function. 
2).  Therefore, the researcher discovered the general function of the language 
used to persuade the public to buy the product, and the use of models as the 
person who try out the product, by using a variety of languages variation, here 
in the use of language function to attract the public in buying the products. 
  
B. Suggestions  
This study analyzes the aspects of advertising which aims to determine 
the types and uses of language functions to express the speakers. The 
researchers will be able to examine the overall advertising in a more in-depth 
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manner. The researcher also hopes that other researchers in the future will 
further develop this study. For example, other researchers can analyze the 
gesture model in advertising cosmetic product. So, the researcher can examine 
it more deeply. 
The researcher also suggested furthering research try to analyze the 
language function of the different objects of this study. Therefore, other 
researchers can study other cosmetic advertisements such as Wardah Beauty, 
Loreal Paris, MAC Cosmetics. Future researchers can also analyze or 
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No. Product Statements  
1.   Powerstay transferproof 
Matte Lipcream  
 Powerstay Eye Palette 
Uptown Bae 
 Hpyperblack Matte 
Superstay Liner 
 Multifix Matte Bulsher  
 Powerstay Demi matte 
Cover Cushion  
  Intense Matte Lip Cream, 




“Something Gorgeous is Coming” 
“Tomorrow 9- 13 JUNE 2020” 
 
2.  Powerstay Eye Palette 
Uptown Bae and Royal 
Rose 
 Brow Styler Eye Definer 





 Eye Brow Pencil Make 
Over Black Lines and 
Brown to Earth,  
 Make over Intense Matte  
Lipcream, 
 Makeover Eye Brow 
Definition Kit Dark Brown 
and Grey Brown 








“Today’s gorgeous graduate; Powerstay 
matte powder foundation this bae has 
powerful 10 hours-staying power powder 
foundation with perfect soft-matte”. 
“#MOBETTERCLASS2020” 
  
4.  Eye Shadow Palette Nyx 
Professional Make up. 
 
“Modern dreamer, Swear by it”. 
 




 Blender Sponge  
 
hydrates! No drying.  No roughness. 
Just velvet-smooth perfection”. 
“New dream Velvet soft matte Hydrating 
Foundation” 
Unique formula is gel-whippedwith 2x 
more water” 
“12-hour hydration. Creates a fresh fool 
as it covers” 
Looking for the ultimate Dream finish?” 
“Our dream Blender; Smooths Perfects 
Blends effortiessly” 
“Perfection? It’s What I Dream About”. 
“MAYBELLINE  Make It Happen New 
York” 
6.  Cann’t Stop Wonn’t Stop 
Full Coverage Foundation 
 
 
“NYX Professional Make Up” 
“Cann’t Stop, Wonn’t Stop Full 
Coverage Foundation Get It, Love It, 
Slay It”. 
“Fond De Teint Couvrant” 
7.  Soft Matte Lip Cream 
 
“#MyifrstloveLipsNYX Challenge” 
“Express Your Crazy Love For Soft 
Matte Lip Cream”. 





8.  Nude Matte Lipstick 
 
“Crisperr Color Creamier Feel. Nude 
Lust Turns To Love” 
“Color Sensational” 
“The Buffs”  
“Going Nude? It suits me.  
“Crisper Color Reminder Feel” 
“MAYBELLINE Make It Happen New 
York” 
 
9.  Superstay Matte Ink, 
Liquid Lipstick 
 
“Ink Your Lips In Liquid Matte Intensity 
Lip To 16hr Wear. Ink With Attitude!” 
“Superstay Matte Ink” 
 
10.  The Flasies Push Up Angel 
Mascara 
 
“Buld up & sweep out for a perfect 
winged” 
“The New False Lash Look;  
“Now, Lashes Flaunt The Winged Effect” 
“NEW, the Falsies PUSH UP ANGEL” 




11.  New Lash Stylist Mascara 
 
“Don’t Just Apply. Syle Your Lashes” 
“New Lash STYLIST MASCARA” 
12.  Powerstay Demi-Matte 
Cover Cushion 
 
 Make Over Perfect Cover 
Two Way Cake 
 
 Make Over Multifix Matte 
Blusher 
 
 Make Over Color Stick 
Matte Crayon 
 
 Brow Styler Eye Definer  
 
 Eye Shadow Palette Rpyal 
Rose 
 
Make Over Refill Demi 
Mate Cushion. 
“MAKEOVER, Shopee 11.11 BIG 
SALE 12okt- 11nov” 
“Gorgeous Deal Alert” 
“Disc. UP TO 50% 20-31 OCTOBER 










           
  
Ayu Anggrini Kambuna was born on March 14th 1998 in 
Java Sea,  KAMBUNA Cargo Ship. She is the youngest 
Child Jamalluddin and Fausiah Aliah. She had been  
studying at elementry school SDN Inpres Je’ne’tallasa and 
graduated in 2010. Then, she continued her study in Senior 
High School in SMPN 3 Pallangga and graduated in 2013. 
Then, she continued her study in SMAN 1 Sungguminasa and graduated in 2016. 
After finishing her study at School, she enrolled at Alauddin State Islamic University 
of Makassar in 2016 as a student of English Literature Department. 
 
 
 
 
 
 
 
 
 
 
